
Brand drives the entire marketing function 

“Brand is to Marketing 
what mission is to the 
organization.” – Joanne 
Bernstein 
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Presenter
Presentation Notes
Brand drives the entire marketing functionIt permeates the entire organizationIs an “organizing principle”The promise you make to your customer



What Comprises The Brand 

Source: turnarounddesign.com 

2/18/2015 ARLD 6315 - Spring 2015 3 

Presenter
Presentation Notes
More than a logo or labelTaps into emotionsIs conveyed through every touchpoint, every experience anyone has with the organizationExists in the mind of your customers



A Strong Brand Speaks for Itself 
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Brand “Management” 



Brand Drives Marketing 

Source: ForwardFocus.in 
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